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Attendees Represent a Variety of Industries

Machinery & Equipment 27%
Medical 25%

Automotive/Transportation 22%
Bottle Packaging 22%

Electrical/Electronics 20%
Flexible Packaging 15%

Marine 15%
Building or Construction 13%

Tubes/Fittings/Pipes 13%
Agriculture 12%

Housewares 10%
Lawn & Garden 10%

Toys and Sporting Goods 10%
Aviation/Aerospace 9%

Furniture/Fixtures 8%
Appliances 7%

Wire & Cable 7%
Other Packaging 6%

Telecom/Info Technology 5%
Computers & Office Equipment 3%

Attendees are Involved in These Processes

 Injection Molding 60%
 Product Design 31%
 Moldmaking 30%
 Blow Molding 22%
 Thermoforming 16%
 Extrusion: Other 15%
 Decorating/Finishing/Assembly 14%
 Reinforced Plastics 13%
 Compounding 11%
 Compression/Molding 11%
 Extrusion: Pipe/Profile 10%
 Extrusion: Sheet 10%
 Extrusion: Film 8%
 Rotational Molding 8%
 Extrusion: Wire/Cable 7%
 Foam Processing 6%
 Non-processing 2%
 Other 6%

Attendees by Job Function

Quality Control 3%

General/Corporate 
Management 49%

Purchasing 13%

Production 
Management 11%

Product Design 
Engineering 9%Research & 

Development 8%

Production 
Engineering 7%

Attendees are Interested in
These Products & Services

*Includes CAD/CAM/CIM, 
software, etc.

Auxiliary 
Equipment 13%

Materials & Resins
Suppliers 30%

Mold Makers 20%

Primary Process 
Equipment 16%

Moldmaking Components 
Suppliers 11%

Other* 3%

Sustainable 
Manufacturing 
Resources 7%

March 6–7, 2013
Orange County Convention Center

Orlando, FL

Direct Access to the South’s Plastics Market
Attendee Demographics
Face-to-face marketing offers the lowest cost-per-qualifi ed-contact and provides access to top management decision makers and 
more senior titles than can otherwise be achieved. PLASTEC South delivers decision makers from your target markets who have 
immediate buying needs.
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Dino.pontonio@ubm.com

For more information, please contact:
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ABB 
Advanced Solar Photonics 
Aircraft Electric Motors 
Anastasia Confections
Anderson Hardwood Floors
Apple
Aquatic Habitats
Arriscraft 
Artco Group
Ascent Healthcare 
ASCO Numatics
Ashberry Water
Avery Dennison
Barr Display
BASF Catalysts
Beaumont Products
Bell Performance
Berlin Packaging
Berry Plastics
BIC
Boar’s Head 
Bosch
Briggs & Stratton
Calvert Manufacturing
Cantrell Drug
Case-Mate
Celmark International
Chromalloy
Claxton Bakery
Coach
Coats & Clark
Colgate Juvenile Products
Colomer
Compass 
Con-Air Industries
Cooper Crouse-Hinds
Costex Tractor Parts
Covidien 
Curlin 
Custom Biologicals
CV Holdings
Danfoss Turbocor
Delta Air Lines
DePuy
Display Industries
DRS Tactical Systems
DSE 
DuPont 

Eaton
ElectraLED
Elster AMCO Water
Ensinger Plastics
ES Robbins
FARO
Federal-Mogul
FiberGlass Coatings
Florida Natural Flavors
Gambro 
GE
GE Aviation
GE Digital Energy
General Dynamics 
Genesis Biosciences
Georgia-Pacifi c Gypsum
Green Guard
H & H Products
HanesBrands 
Harris
Henry
Hernon Manufacturing
Honeywell 
Howes Lubricator 
HP
Hy-Safe Technology
I-CON Systems
IDEX
Innovative Textiles
International Labs 
International Tool Machines
Ion Labs
iQ Power
ITEC Entertainment
ITW Consumer
ITW Global Automotive
Jamaica Bearings
JBT AeroTech
JBT Corporation
JBT FoodTech
John Deere
Kappler
KEGEL 
Key Safety Systems
KeyPlex
Keystone Automotive
KEYW
KHS 

Kimberly-Clark
Kubota 
L-3 Communications
Latitude Foods
Letco Medical
LINPAC Ropak
Lockheed Martin
Lowe’s
Marketing Arm International
Mathews Associates
Maxonix
Meadow Burke
MeadWestvaco 
Medtronic
Mercury Marine
Metal Industries
Michelin
Milwaukee Electric Tool
Mitsubishi Power Systems
Moen 
Molex 
Moog
Motion Industries
MTS Medication Technologies 
NASA
NORD DRIVESYSTEMS
Northrop Grumman
Novelty Crystal Corp
Pall 
Paradise Brands
Pevonia International
Pierburg
Poly-Wood

Pratt & Whitney
Product Quest Manufacturing
Publix 
RAF Tabtronics 
Raytheon
Refrigiwear 
Renco Electronics
Rhino Hide
Ricoh Electronics
RTI Biologics
Saft 
ScentAir
Schaeffl er 
Schneider Electric
SeaWorld Orlando
Senninger
Siemens 
Signature Brands
Smith & Nephew
Source Technologies
Southern Specialties
Sparton
Speedball Art
Spice World
Springfi eld ReManufacturing
SQUEEM
Stork
Suncoast Chemicals
Tampa Bay Fisheries

Taylor Made Systems
Teakdecking Systems
Teledyne 
Tervis Tumbler
The Andersons
The Body Shop
The Father’s Table
Thermo Fisher
TI Automotive
Timken 
Trelleborg 
Tupperware 
Tyco Fire 
UFP Technologies
Unison
United Space Alliance
Universal Orlando
U.S. Cotton
Valpak
Vertical Aviation Technologies
Victory Packaging
VISTAKON
Walt Disney World
xpedx 
Zeus
and more…

Your Face-to-Face Opportunity to 
Connect with New Business Prospects
PLASTEC South delivers decision makers from your target markets who have active projects and immediate buying needs. Attendees 
from key sectors—including medical, electronics, industrial equipment, aerospace, packaging, custom and captive molding, and 
automotive/transportation—will see the latest technology and product offerings from leading plastics industry suppliers.

In 2013, PLASTEC South returns to Orlando, Florida, the heart of the Florida’s vibrant manufacturing marketplace. Florida is home 
to more than 17,500 manufacturing establishments employing over 400,000 people. This region annually produces $253 billion in 
manufacturing output requiring the annual purchase of $127 billion in materials and $7.2 billion in capital equipment*.

Meet decision makers from your target market! 
Check out some of the companies that attend the show...

*Source: US Census 2010 Annual Survey of Manufactures


